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Why This Book Could Really Help YOUR Book Sales Public relations - or PR - is a vital part of any
author's marketing toolkit. Not just because it is free, it's extremely powerful and quite under-used. Yet it
isn't difficult. Lots of authors think they don't need it - that's why it can work well for you because most
people aren't doing it! PR is about being available, being friendly, and having information to send to people
who ask for it. Those people could be reporters, bloggers, reviewers, or anyone who may be interested in
your book, your message, and your author brand. HOW PR CAN HELP YOU You could get started on a PR
campaign right now. All you need to do is write a press release and send it out online via a free online press
release distribution service. Press releases are one of the most important tools of PR. Lots of authors struggle
with this but it is a learned skill that you can easily pick up. You could even send out duff press releases and
still get good backlinks and SEO for your site and social proof for yourself. Not that you'll have to, after
reading this book! It's all about social proof. You need to make sure that you're everywhere, should reporters
decide to come looking for you. Your frequent sending of press releases and posting on social media should
make that much, much more likely. Establishing yourself as an expert will also help that, too. Use the tips
and techniques in this book to build your own personal database of reporters and other contacts, improve
your social media skills (so you don't waste time but do reach the right people), and make sure that your
author brand and reputation - both online and off - are the best they can be. THIS BOOK WILL SHOW
YOU: * What PR is - and what it isn't. * How to find great lists of reporters using a little-known method. *
How to find the 'story' or hook in your book to turn it into a great press release. * The best free press release
distribution services. * The PR possibilities of your website. * How to set up a 'press room' on your website.
* The PR possibilities of social media. * What to do next time you publish a book, for maximum PR
exposure. and lots more.
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From reader reviews:

Edna Brooks:

Why don't make it to be your habit? Right now, try to ready your time to do the important work, like looking
for your favorite book and reading a book. Beside you can solve your problem; you can add your knowledge
by the e-book entitled PR for Authors: How to use public relations, press releases, and social media to sell
more books. Try to stumble through book PR for Authors: How to use public relations, press releases, and
social media to sell more books as your close friend. It means that it can for being your friend when you
sense alone and beside that of course make you smarter than before. Yeah, it is very fortuned for yourself.
The book makes you a lot more confidence because you can know every little thing by the book. So , we
need to make new experience along with knowledge with this book.

Renee Chagnon:

Do you among people who can't read enjoyable if the sentence chained inside the straightway, hold on guys
that aren't like that. This PR for Authors: How to use public relations, press releases, and social media to sell
more books book is readable by means of you who hate those perfect word style. You will find the
information here are arrange for enjoyable reading experience without leaving perhaps decrease the
knowledge that want to deliver to you. The writer associated with PR for Authors: How to use public
relations, press releases, and social media to sell more books content conveys thinking easily to understand
by many individuals. The printed and e-book are not different in the content but it just different as it. So , do
you still thinking PR for Authors: How to use public relations, press releases, and social media to sell more
books is not loveable to be your top collection reading book?

Nicholas Mishler:

This PR for Authors: How to use public relations, press releases, and social media to sell more books are
usually reliable for you who want to become a successful person, why. The reason why of this PR for
Authors: How to use public relations, press releases, and social media to sell more books can be one of the
great books you must have is giving you more than just simple reading through food but feed you actually
with information that might be will shock your earlier knowledge. This book is usually handy, you can bring
it almost everywhere and whenever your conditions both in e-book and printed ones. Beside that this PR for
Authors: How to use public relations, press releases, and social media to sell more books giving you an
enormous of experience for example rich vocabulary, giving you trial of critical thinking that we know it
useful in your day action. So , let's have it and enjoy reading.

Francisco Morgan:

Reading a book to get new life style in this year; every people loves to go through a book. When you go
through a book you can get a large amount of benefit. When you read ebooks, you can improve your
knowledge, mainly because book has a lot of information on it. The information that you will get depend on



what types of book that you have read. If you wish to get information about your review, you can read
education books, but if you act like you want to entertain yourself you are able to a fiction books, this kind of
us novel, comics, in addition to soon. The PR for Authors: How to use public relations, press releases, and
social media to sell more books offer you a new experience in looking at a book.
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